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As of December 2015 there are 1.17 million employeer business in canada, 
amongst them 1.14 million (97.9%) are small business enterprises
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97.9% Small Business Enterprises
in Canada

Improving the user experience of business registration
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RESEARCH

INTERNATIONAL

Having an increased rate in the immigration, upto 250,000  number of people migrate to 
Canada everywhere from which  this many people are unable to find an suitable employ-
ment in their respective fields to support their families. 

FEELINGS
accomplishment challenging courageous exciting hopeful

25%

ABORIGINAL

Indegenious people is a collective name for the 
original peoples of North America and their 
descendants

They make 4.8% of Canada’s total population
upto $250,000 is available to help aboriginals 
support their business.
Aboriginal businesses in Ontario create jobs for 
others, particularly for other Aboriginal people
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NON-STATUS INDIAN
213,900

METIS 
418,380

INUIT
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CANADIAN CITCIZEN
INITIAL PLANNING STAGE
Planning the business- the initial stage of 
planning requires a series of steps to be 
taken care of before proceeding to open 
the business all these steps need to be 
incorporated in the application process 
submitted the government. Along with 
the application one needs to submit a 
business plan which needs to have the 
following data: 

Market research and 
statistics- the govern-

ment website provides 
a breakdown of market 

research and the 
statistics that could 

help decide the poten-
tial of a business. 

Naming business- the right 
name for business- a ideal 

name needs to describe the 
proper business and the 

services

- Regulated business
activities- deciding how custom-

ers will be interacting and regulat-
ing business activities such as  

importing ,exporting

- Organizing
financing-  this step

assesses the list of funding 
and grants available

- Benchmark-
ing: this allows to

evaluate business
strategies and 

ensure business 
progress
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ASSISTANCE / SOLUTIONS

15.5%

Ontario
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Tax

Employees

Mortgage

Advertising/Maintainance

Hydro

take-home income

Cost-breakdown of an avg Small business

Data retrieved from: surveys conducted on 10 people

Phase 1
Menthorship program to be 
designed & presented to the 
respective departments

Phase 2
Changes to be approved by
the department committee.
Computer labs with high
speed internet is built in
community center. 

Phase 3
Mentorship course material is
reviewed,  program is about to 
start. A local person from the community
is chosen to go around and inform the resources available.  

Phase 4
Benefits of identifying as
Aboriginal and process is 
advertised in local communities
and is program is to be started. 
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Credit from finanical institutions

Personal financing 

Financing from friends & family

Retained earnings (from other businesses)

Trade credit from suppliers

Capital leasing

Govertment loans/grants

Financing from venture capital providers

other
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could be placed near the grant info
and scaled down 

Financing instruments used by start-ups

Implementation timeline

proportional scale
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